Technology revolutionises travel

Siri, Google and there comes Alexa, wait before you mistake me! These are not the
prominent ladies ruling the industry but yes they are the one who holds a pivotal role in
our day to day life. If's the same with the travel industry. Technology has changed the
overall scenario making travel just a click away. Progress is impossible without a change
and as we start a new beginning with 2019, here’s a look on what technology experts are
looking at.
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of scouring 100s of websites is removed thereby providing a one stop
destination for travellers to check, compare and choose.

Reducing fragmentation: Although this follows from the point 2
above, it still applies to the complete travel technology ecosystem. A lot
of API providers are not ready to allow users to checkout their shopping
carts from the affiliate website. A redirect to the particular affiliate
provider is necessary which removes the entire point of a centralised
experience. A lot could be achieved in terms of revenue growth when the
user has a single point of all his travel requirements.
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